Beyond an Apple a Day:

Providing Consumer Health Information in the Public Library
Outline

I. Introduction

A. This class will cover some steps involved in providing consumer health information in a public library setting

B. Assuming a building already exists…will not describe facility design, purchasing furniture, interior lighting, etc
C. We will cover some steps involved in providing a consumer heath reference service in your public library including

1. background info…why are people coming into the library

2. problems patrons face

3. problems librarians face

4. planning the service

5. handling the reference interview

6. beefing up your collection without spending a fortune.

7. collaboration…with the hospital, organizations (senior centers, public health agencies), schools

8. marketing the service

II. Changes in Consumer Access to Health Information
A. Historically, medical information has been provided to patients at the physician's discretion. 
B. In 1972, the American Hospital Association created the Patient Bill of Rights promising that the patient has the right to info about his/her own illness. 
III. Well-established need for consumer health information in public libraries
A. In 1998 NLM launched a pilot project to learn about the role of public libraries in providing health information to the public.  It was found that 
1.  health - related requests account for 6% to 20% of public libraries’ total reference requests.  
2. Libraries that had specialized science and technology departments had higher percentages of health-related requests, ranging up to 60%. 
3. Librarians noted that even when the number of health-related reference requests was low, the amount of time spent per health request tended to be among the most time-intensive type of request. 
B. Consumers are now asked to make decisions about their own disease process.  
C. Most consumers do not have the tools to make these kinds of decisions.

D. Many hospital libraries cannot help (mission is focused on clinical staff, not consumer)
E. Consumers need a place to go that is non-threatening, accessible, and that has the information they want in a format that is easy to understand.

IV. Problems in providing consumer health information in a public library

A. Patrons:
1. Have no library or research skills  Expect to find simple, straightforward answers to what are often complex questions, 

2. Expecting to find specific information that addresses their own unique problems 
3. Coming to the library with misinformation or inadequate information. I heard….
4. Difficulty interpreting conflicting information 
5. No skills in evaluating the quality of information but on TV they say coral calcium will …
6. Exhibiting intense emotion
7. Inability to present the problem clearly.
8. Unreasonable expectations regarding the information that can be provided
9. Confusion about the librarian’s role  (the librarian is NOT a doctor) – refer to MLA policy statement in packet
B. Librarians – what are the issues you have with providing consumer health information?   Take 5 minutes to discuss with a partner your concerns about providing consumer health information to the public.  Have the class share their concerns.  
V. Planning the Service:  know the community

A. Needs Assessment:  many guidelines insist you do a needs assessment before you start your consumer health service – we know there is a need – you may want to get your local health care providers involved from the beginning to target the service to the community

1. Find out the most common (top 10) DRGs at your hospital (Diagnosis-Related Group).  This will give you an idea of the diseases and conditions in your community, and you may want to start your collection focusing on these areas.  
2. Keep track of reference requests for a month to determine what patrons are requesting.

3. Determine what programs are gong on in your community hospital.  
4. Get involved in your hospital’s Patient Education Program, and offer to help!

B. Analyze the demographic profile of your community
1. Age of population 
2. Education level  

3. What languages are spoken in the community?

4. Economic profile?  Are there a lot of unemployed/uninsured?  
VI. Providing Service:  What do you want to provide / what can you afford?
· Internet Access – web page with best health-related sites?

· Books?  Consumer oriented?  Medical texts?
· Journals / Newsletters?
· Videos?
· Brochures? (take up a lot of space)
· Free research?

· Free printing?

· Telephone reference?

· Will the material be mailed to the patron?

· Health programming in the library?

· Health fairs?

VII. Collection Development – after you figure out WHAT you want to do, you need the tools to be successful.
A. A strong collection will help solve some problems.  Standard resources that may be helpful:
1. CAPHIS bibliographies http://caphis.mlanet.org/.  

2. Brandon-Hill lists.  www.brandon-hill.com. 

3. Alan Rees’ Consumer Health Information Source Book by Oryx Press.  

4. In your handout is my suggested collection of titles.  You may not be able to afford all of them, but this will give you a guideline of where to start.  (go though the list,  pointing out specific books of interest.  Have sample pages of significant titles available so that the students can see the type of information in the various publications.)
5. Talk about consumer health newsletters (handout)
6. Describe health videos.  
7. Databases
VIII. The Internet
A. The 5 best consumer-health-related websites:
1. MEDLINEplus

2. kidshealth.org

3. NCI’s cancer.gov
4. American Heart Association / American Cancer Society / Arthritis Foundation, etc (Dirline)
5. Clinical Pharmacology Online (drugs)

IX. Providing Service:  Reference Interview
A.  Provide a place that is “safe” for your reference interviews.  
B. Use terms like “you must be worried” or “this must be difficult”.  

1. Do not judge, 
2. Do not bring your own experiences into the reference interview

3. Do not pretend to have medical knowledge.  
C. Do not be afraid to tell the person “I don’t know” or “I can’t get that information for you”.  
D. Do not be afraid to refer the person back to his/her health care provider.  

E. Exercises (handouts)

X. Legal Issues

A. Privacy / Confidentiality –
B. Know the limits of your collection – once you have gone as far as you can go, refer the patron back to his/her health care provider or a professional association
C. Do not interpret medical information

D. Stamp a disclaimer on any health-related information you provide.  Examples of disclaimers are in your handout.  
XI. Next steps:  Networking – No one can do this alone…need to tap many resources
A. Your local hospital librarian.  Establish a relationship with him/her and try helping each other out.

1. he/she may be a resource when you get stuck… 

2. he/she may be able to help you with ILLs 
3. you may have periodicals and newspaper that the hospital librarian may occasionally need 
4. coordinated collection 
5. other ideas?

B. Your local hospital administration
1. patient education committee 

2. ask how you can work together to provide patient information.  Hospitals are required to provide patient information as part of their accreditation.  Work with them to make their jobs easier.

3. other ideas?

C. Health agencies in the community 

1. Arthritis Foundation, American Heart Association, Mental Health assns, etc.

2. local/county health departments (blood pressure clinics or pre-school screenings in the library
3. department of aging, social services, etc.

D. NN/LM Coordinators

1. describe services
2. describe affiliate membership in the NN/LM

E. MLA local chapters

1. CE classes

2. networking

3. keeping up to date with consumer health issues

F. CAPHIS

1. we have already seen that the CAPHIS webpage offers us a wealth of information about establishing and running a consumer health information center.
2. Also a listserv available for consumer health librarians
XII. Marketing – If you build it, will they come?
A. Marketing is not something you do once.  

1. Many people will have a grand opening or put a blurb in the library newsletter and that’s it

2. Libraries are historically bad at marketing themselves

3. Typical:  bookmarks, websites.  Get together in groups of 2 or 3 and come up with a couple of good marketing ideas to share.  (take a few minutes for class to work on this)
4. Break class into groups to share ideas 

· lecture series

· video in hospital room

· screening clinics

· health fairs

· brochures in library/hospital/dr offices/physical therapist offices/rehab facilities/grocery stores/ etc etc

· library newsletter

· churches – parish nurses

· speak to groups:  senior centers, clubs
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